02/24/1988: INTERVIEW: Fred Zandpour (due 3 p.m. @ Fellow’s box) 
communication office: for further questions 


person hist: Iran, ad business. teach ad, sch: grad. Uor Washington Ph.d, 


sch of comm, BA Iran Nat. U. MA U of Portland (Cath), 


why ads? business and people, glamour, tv/radio. locally openning, 


asst. account ex., clients/trips, 


°78 left Iran, dev career, on agency BBDO, 30% share, EXXon, Bristomyers, 


not gov’t agent, friend portland, ma., not Cath, 


hobbies: travel allot. developing country, Amer/Euro clients, commercials 
in UK/Greece, travel to work with advertisers, played soccer, looked at 


ads, squash, swimming, not much time, 


clients: embarrassing. AEJ, Germ home appliance: dishwasher, going to be 
home, make presentation at his home. dropped taperecorder on client’s 


foot, didn’t lose account. 


prejectionist didn’t show... ad firms, BBDO in US (Omnicomm 2nd 


largest agency), RJR account 


Family, wife, Penn state, 2 children, all us cit.. age, June 5, 1945, 42, 


Pe Te 
™e, 


wife=Sherry, sons=Farbot---—>Michael, 12, eis ld sterling 


necklace, Fredoun, 
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languages: persian, eng, germ. resistence/prejudice=none, not waving the 


Iranian flag, peak of Iran hostage--> students/profs, no problem. 


diffs, ads in Iran, international, cultural, different languages, 


multinational, similarities comsumption patterns HongKong, paris. 


with PPDO, connection with partnership--> ’°79, out of ad business, 4/5 
million$, lost all, place in education, couldn’t become someone else’s 


agent. 


dangerous, dedicant values of Western culture brought into Iran, 
commercial for traveller’s cheques, Herrod’s in the synpbr go to place 
for creating unrealistic mepeotareons: xe wu aes 

. YU yor 
ed: Iran vs. US, difficult undergrad vs. grad.: US much more uptodate 
imperical, undergrad-->economics, more esta., more theoretical, import 
diff, she more beaurocratic, very few profs into ed., rigid, not as 
inovative, eg., washington, no on going research, getting into U at Iran, 
entrance exams, screening process, cost involved, national u=-$700 a year. 


transitional stage, trad to modern stage, 


bitter feelings about business loss? found another ave., long term i’m 
happy, someways greatful, enjoying what i’m doing, sometimes miss home. 
dad, 90, came last year, retired. old friends, they’re happy his 


successful, 
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CSUF: @ pennstate, city person, crowded places, pennstate, small 
community, central penn, isolated, more consulting work, cultural 
diversity, econ, friends, Fullerton good ed institution--> more geared 
for proffessional training, less research (combination of acadme) 


students more sophisticated, more mature, wrkng, older, many reasons, 


Sreatest influence: association with some major companies, opportunity to 
be with people running these companies, problems cos/bus have, 


appreciated market driven economy. ad/teaching, 


hardest ad assignment: prod/Bristomyers, Clairol greatbody shampoo. 
marketing manager, special taste, dictate what to do, underwater ballet, 
revitalization, didn’t go, negative sales, eric peterson, europ-->to 
iran, self research “what do you expect in shampoo" “clean-->stay in the 


right way" g¢dive my hair "status" persian word, 
teamwork. 


weed do you miss the most: my salarie! Joke, miss spring time in Iran, 
blossoms, nice fragance in the air, sitting and talking with father, i 
miss when I was young, miss caspian sea, nice water/beaches--> in la good 
food. how handle clients, loss account/loss money--> get fired, have to 


be able to handle it, ongoing thing, creative process, not just 
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financial, reorg 


couldn’t go back to iran, find the things missed, not today or for the 


foreseeable future. 


fear for fam safety: of course i did. get used to it. used to hearing 


machine guns. before revolution: curfew, 4 am., son sick 
ads evil? prove it to me. 


met wife 14/15 years ago., 10 youre: full prof, couple books out, more 


recognistion, dev nice consulting business. 


ad student: entering uusbes: in NY, using employment agency, prep to 
live with low salary in expensive place, NY/Chicago, hard working person, 
extra mile, direct responce, business to business, (keep database of 
customers, speaking directly to person, known market, expereiment, 
mass=act instead of developing image, type of technology, ability to test 


ad messages). 


religious affiliation: as a child, Islam, uncomfortable with question, 


not religious person. not atheist, believe in God, 
major weakness, a bit emotional, 


testing and expert judgement, balance ofthe two, concepts and tools don’t 
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do justice to the human soul, recall and attitude in purchasing of 
product, don’t want to rely only on, but getting better at it. research= 


money and time, sometimes you don’t have that. 


impact of TV in iran, 90% coverage, but new medium, NEC, group of student 
to canada, show canadian broadcast network, media resented US 
infultration of US programs, reminded him of cross national programs, 
modeled after us models. bridged gap between western world and trad 
world, function, senders perspective, tv as important in Iran as in us.., 
tv was becoming essential thing. today tv is mouthpiece of regime, ver 


and misperseption ---smuggled in tapes, viewership dropped 

networking very imp to get job! very important. dupont story.... 

stuff of networking is communication. 

both regimes, shah period more dicditorial, modernize regime too quickly. 
not good advice, now Iran, totalitarian, dicate everything, dress, food, 


not real democracy. 


no such thing as subliminal advertising, assumes the mind’s a photocopy 


machine., idea/theory, show me some proof. 


member, amer pubile opinion. int. comm. association, int. adver asso. 
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admarket for the 80’s: tv ads changed in the 80’s---MTV, digitization of 
Pictures, with the audio. created a lot of interest, fast paced/high tech 
oriented, power of pictures in the 80’s what the Nippon’s seen earlier, 
more visual, episodic memory, symantic type thinking, more exciting in 


the 80’s. 

zapping a problem in the industry, (recording program ffastforward thru 
commercial), solution, make them more interesting. maybe not a tv 
viewer. to reach you maybe through other media (magazines). 


I. Summary: 


ideas/primary 
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Follow Up Questions 


‘CONTENTS 


AAHKUNHUW ARAMA WWW WAAAY HAW 
WWHAA WAN KARWAN RAWAM RHA WHA is Own admission Cal 
State Fullerton Communications 

professor, Fredoun Zandpour’s dark complexion and dark hair and 

the accent in his English belie no easily recognizable Ethnicity. 

In Southern California these traits are hardiyvy noteworthy. turk 

for the Iranian ex-advertising executive who came this country in 

i979, following the Ayatoliah Fhomeini’s Islamic revolution, the 

ethnic anonymity was a welcomed aspect af America’s fabled 

Melting-FPot. This was especially true during the student 

takeover of the US Embassy in Zandpour'’s hometown of Teheran. 


Zandpour, who was Living in Fortland, Oreqon, at the time said af 
that period, "Actually JI wasn’t carrying the flaq and saying, 
‘hey I’m from Irani’ 


When asked what he misses most about nis home country he quipped, 
"The salary.” He quickly added that that was a joke. Hut how 
much of a joke is hard to access. 


Fotiow Uo Questions 

it. &eAwat “1, Economics 

If, M.A. ‘BO, Interpersonai Comminications 

Lif. Fh.D.: Jan ‘44, Interpersonal Communications. 

IV. Dissertation: "Cognative Response to Foliticai Advertising" 

Ve What city were you raised in?’ TEHERAN 

VI. First firm? year? company name? job title? 
Caspian Advertising, limited. Young entrepreneur (4.D.) bought large 
Iranian chunk of TV time. ‘Vi. §«6FASSistant Account Executive 


VIL. OQwn firm? year? company? partners? (what became of the partners?) 


Admen Advertising, ‘°74, Account Supervisor ---> Executive Director. 


Managing Director. 


partners: Norvik Beqlarian, finance and media director. Artush 


Hammamenhian, creative director. 
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VIIi. pull of traditional values 


iém an e@enthic student, though raised entirely in the US, I have sensed 
a pull between my traditional culture and the values of the larger 
eulture, Have you ever experienced this pull either in your experiences 


bo pomerss, 


in Advertising or when you settied in the US? 


Yes, respect, Yes, but @ventually adjusted. some values helped, 4eq., 
competition, aqressiveness. melting pot---? adding to the culture, 


contribution re: being an educator. 


Idk. Difference between US media image and reality 


i i 
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Frior to ‘79 lots of dealing with US and European firms and then atter 
“79 you settled in this country-~-other non-media people continualiyv 
cantuse the media image of the US with the real thing. Did you 
sxperience this sort of "re-education" when you settled in this 
country? (Canalogy with differences between dating someone and marrying 


the person) 


YES. less crime. more “normal.” what is normal anyway. eq., living 
in Jran and others concern for danger, but day to day was “normal” toa 


hima 


KR. Messaqe to Daughter res Iranian heritaqde 


Your daughter, Melody, 7, was raised entirely in the US. What do you 


want her to remember with regards to her Iranian heritage? 


Respect. Like to take her back to the land some day. 


Ail, What issue of Advertising Age did your interview occur in?’ May 


106804 poenerwemee bed the bePtte~s nea thet irrmmebsenenennncenrsbineseneoreretownnatese 


C28], 197 
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A, Lost Everything, Found Niche in Education 


" . oe » In 1979, after the Revolution, I officially came out of the 
ad business. And the reasons were very simple, dbecause I had my 
campany, [oo was doing 4 or 3S million dollars in those days, as a young 
person, I was interviewed in the Advertising Age. IT had my own 


seems monneneen a weted eeeeeenene dotted resobenes Henet et 


Little position I had developed, so I lost all that. Tt was 


difficult for me to qa, at that time, as an account executive. Sa i 


was looking for something a little more independent to do as a 


person. i found my place in education. Where I could still be 
involved in advertising, and yet I’m in more of a position of 
contributing to the fieid, with the research and the education. I 
couldn’t sort of start all over again, and move up the ladder. 


Basically my business back there was gone." 


K. Controversial Traveller‘s Cheques Commercial 


Did The Gov’ént Look Down On this tyne of work’? 


Absolutely. We were called, like we were bringing the decedent 


Yalues of the Western imperialism, or whatever they called it, into 


iran. I remember one time we had this client . . »« from France, and 
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they were selling traveller‘s checks in Iran. I suggested that we 
sell traveller's checks to housewives, you know a kind of very vuppie 
yersion of those days. in that particular market, and the best way to 
do it was to go to London, to Faris, to various stories and show that 
this person . . .«. it’s like a testimonial. so this person says, “I 
come every summer here shopping and I buy all these wonderful things 
and I enjoy myself. And the first thing I da, I go to that 


particular bank and Buy my traveller’s checks. " 


And they thought, afterwards that this was a very controversial 
cammercial, because it was creating . . . although there were people 
wie would go for this type of stuft, yet there were many many people 
that saw such things as so inaccessable, because they didn't have the 
maney, the lifestyle, this kind of thing. They gaid that it created 
a lot of frustration for those people. You know, some people arquedci 
that, "You keep frustrating these people." In tact some people 
inferred from this that the revolution started from these kinds of 


frustrations. Which in my opinion, of course, 15 nonsence. 


I met a Bulq@garian professor in Washington, where I was getting my 

doctorate, and he was telling me about this fiim in Iran that was so 
powerful and created ail this frustration. And when I asked him what 
was the commercial, he told me about my own cammercial. In fact, he 
is using this in his classroom in Bulgaria as an instance of creating 


frustration, ar unrealistic expectations. 
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C. Bitter Feelings About Business Loss? 


About Fhomeini’ You have to tind another avenue. I think I’m doing 
well, I’ve got a consulting business, I’m an associate professor here 
and I have a nice tamily. and enjoying my life, and a lot of friends 
here. [ think I found another avenue to qa. I’m bitter, perhaps, 
sometimes because I lost my business. But in the long term I’m very 
happya {I don’t think T would have been happy even there, today. if 
my DuUsSiness was very successful, I’m actually in some ways, greatful. 


[I’m enjoying what I’m doing very much. 


Do I miss my nome? Sometimes you miss your home. Yes, 


[relatives still back in Iran ?i 


Yes, I nave my parents, who were visiting here last year, but they 
went back. Because my dad is 90 and he’s got his old friends and my 
mom . « » they're retired, of course, so they're not involved with 
the day to day activities. We had a nice house back there, as long 
as they’re comfortabie, It’s di¢ficult, but it’s difficult for them 


to live here too, that old. 


Tare they happy that you're here? 


Qh, absolutely, very happy. My dad was here, Fenn State last year, 


[spenti a long time with us and with my brother. He was very happy 
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that we’re working, that we haven't grown beards, that we're not part 


of the crowd back there. 


IIIi. Ethnic Anonymity and America’s Melting Fot 


By his own admission his dark complexion and dark hair and the accent 
in his English belie a vague Ethnicity. In Southern California these 
traits are hardly noticable, But for an Iranian e@x~-advertising 
executive in 1979 living in the United States during the hieght of the 
US Embassy Hostage Crisis, the ethnic anonymity was a welcomed aspect 


of America’s fabled Melting—-Fot. 


[V., What He Left Behind 


When asked what he missed most about his homeland the Cal State 
Fullerton Communications professor, Freidoun Zandpour quipped, “The 
salary." He quickly added that that was a joke. How much of a& joke is 


hard to tell. 


